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The main purpose of this research is to acknowledge the impact of AQUA’s Brand Awareness 
towards the AQUA Costumer’s loyalty. The method that used in this research itself is 
Quantitative research methods, and survey methods also applied in order to find out the 
influence and connection between those two mentioned above (the Top of Mind Brand and 
customer’s loyalty). To gather all the needed data in this research, some questionnaires had 
been distributed to the 79 respondent at the GKII Jakasetia Church. The sampling technique that 
applied in the questionnaires distribution called “Probability Sampling Technique” 
(Proportionate Stratified Random Sampling). To find out is there any connection between the 
Top of Mind Brand of AQUA and the AQUA’s customers loyalty, a signification test also has 
been done. And according to the result, there actually is a connection between the Top of Mind 
Brand of AQUA towards the AQUA’s customer loyalty, the results of calculations using SPSS 20 
then there is a relationship can be expressed by 56 % and the effect of 0.752 .A humble 
suggestion for PT. Danone, to arrange a brand new strategy (more attractive one) to increase 
the AQUA’s customer loyalty. (SM) 
 











Tujuan penelitian ini adalah untuk mengetahui pengaruh Brand Awareness AQUA terhadap 
Loyalitas Pelanggan Produk AQUA. Metode penelitian yang digunakan adalah metode 
penelitian kuantitatif. Dalam mencari pegaruhnya dan hubungannya digunakan metode survey. 
Untuk mengumpulkan data yang diperlukan dalam penelitian ini digunakan kuesioner yang 
disebarkan kepada 79 responden di Gereja GKII Jakasetia. Teknik sampling yang digunakan 
dalam penyebaran kuesioner adalah teknik Probability Sampling (Propotionate Stratified 
Random Sampling). Untuk mencari tahu apakah terdapat hubungan antara Brand Awareness 
AQUA dengan Loyalitas Pelanggan Produk AQUA juga dilakukan uji signifikansi dan menurut 
hasil yang didapat ada hubungan antara Brand Awareness AQUA terhadap Loyalitas Pelanggan 
Produk AQUA, dari hasil perhitungan menggunakan SPSS 20 maka dapat dinyatakan terdapat 
hubungan sebesar 56% dan pengaruhnya sebesar 0,752. Saran untuk PT Danone agar dapat 
menyusun strategi baru dan lebih menarik untuk meningkatkan loyalitas pelanggan produk 
AQUA.(SM) 
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